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BRAND PERSONALITY

RESOURCEFUL

The top notch resources 
and classes that are 

offered at the WPL are 
abundant and led by 
knowledgeable staff 

members.

COMMUNITY 
DRIVEN

The WPL wants to be a 
space where the 

Waterloo community can 
easily access 
information. 

CONTEMPORARY 

The WPL is taking a 21st 
century approach to 

library offerings and is 
working to move their 
organization into the 

digital age.



BRAND VOICE

TONE Welcoming environment with a modern 
approach to learning and business development

CHARACTER
Expert Makers are approachable and offer 
convenient and accessible resources to 
entrepreneurs and professionals
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01. Website 
Modifications



Featured Sections 
● Highlight Expert Makers  

○ Pictures of staff 
○ Where they’re from 
○ Classes they teach/areas of expertise
○ Favorite book 

● Business Offerings  
○ Meeting Spaces 
○ Classes 
○ Professional Events 
○ Classes offered by expert maker 

● Professional Spaces 
○ Resources 
○ Offerings 
○ Events calendar 
○ How the hive can help in creative content 

marketing 
● See appendix for examples



02. Refocusing 
Offerings



Business Resources

The Hive

Training Rooms & Databases

Conference Rooms



The Hive

N A M E   H 
E R E

● Current marketing strategies

● Grow Cedar Valley

● Collaborative creative space 
○ Hone skills
○ Discover passions 
○ Inspire creativity

● Distinction from other business 
offerings



Training Rooms

Expert Maker lead courses and training sessions:

● Social Media Classes
○ How to create high quality media graphics using Canva
○ LinkedIn workshop– How to maximize your profile
○ How to grow/scale your business on social media

● Database Classes 
○ How businesses can benefit by using library resources

● Insider Podcast Information
○ How to start a podcast for your business
○ Behind the scenes of the WPL Book Drop



Conference Rooms

N A M E   H 
E R E

● Refocusing spaces for business collaboration
○ Emphasis on professional offerings for local/growing businesses

● Collaborative meeting spaces
○ Off-site team/board meetings
○ Internal and external

● Multi-functional uses
○ Mock-interview sessions with University students
○ Awards ceremonies
○ Brainstorming workshops



03. WPL Podcast



Podcast Ideas 
● Anchor

○ Reaching a larger audience
○ Distribute easier and to more platforms

● Content ideas
○ Banned Book Week
○ Feature Expert Makers and their skills
○ Highlight new and current small business 

owners
○ 5 minute quick tips/book recommendations
○ Master class



04. PR &  
Advertising 

Updates



Expert 
Maker 
Spotlights: 

Instagram 



Resource 
Spotlights:

Infographic 



Event 
Promotions:

Instagram 
Ad



Target Market - Business Ads 

Secondary- Aspiring Entrepreneurs (((

● Hashtags
○ #entrepreneurship
○ #startup

● Interests
○ Starting or growing a new 

business
○ Learning from established 

businesses
● Affiliations

○ University of Northern Iowa
○ Hawkeye Community College

Primary - Owners of Established 
Businesses

● Hashtags 
○ #smallbusiness 
○ #shoplocal

● Interests 
○ Heavily involved in local 

community
○ Understand business basics
○ Looking for new ideas and 

insights
● Affiliations

○ Grow Cedar Valley 
○ Waterloo Better Business 

Bureau 



05. Reaching out 
to Businesses



Business “Hit List”
● Provided list of 200+ Cedar Valley businesses 

in the following categories:
○ Food & Drink
○ Retail
○ Entertainment
○ Services
○ Health & Wellness

● Includes:
○ Location/Address
○ Phone Number
○ Email
○ Social Channels

● Filter for maximum specification



Direct Outreach

● Use provided PR & marketing material

● Business goodie bag

● Find areas seeking improvement

● Invite businesses to be featured on podcast



Indirect Outreach

● Actively engage in the entrepreneurial community
○ 1 Million Cups Cedar Valley
○ TechBrew Cedar Valley 
○ EntreFest Cedar Rapids
○ UNI John Pappajohn Entrepreneurial Center

● Host events
○ Local business owner networking mixer
○ New/small business spotlight events
○ Weekly classes introducing students to entrepreneurship



To impress your audience

Collaborate. 
Create. 
Grow.



Appendix



Typography:

Roboto
Helvetica
(On canva - use Helveticish)

Brand Guide WPL Biz Campaign



Brand Guide WPL Biz Campaign

#83B326
RGB 131, 179, 38

#3F5F84
RGB 63, 95, 132

#606062
RGB 96, 96, 98



Do’s Don’ts
- Ensure logo is legible

- Keep it smaller than 
Waterloo’s overarching logo

- Use it with business purposes

- Alter the colors

- Skew the logo (ex. stretch, 
squeeze, etc.)

- Add a bevel or a shadow

Brand Guide WPL Biz Campaign



Business Resource Documents



Sample Website Staff Page 



Social Media - Recommendations 
● Keep branding and imagery consistent  

○ Colors should be consistent with branding guide 
○ We want to see you! Utilize your own photos! 

● Spotlight expert makers 
○ Showcase the talents of the library staff 

● Offer resource highlights 
○ Infographics to show different opportunities the library offers

● Promote your events
○ Give clear and concise insights into the different events offered at 

the WPL in an easy to navigate display

● Have a call to action 
○ Ask a question or invite the viewer to connect with you 

● Make sure your ads are mobile friendly 



Flyer



LinkedIn Banner 



Business Card Mock Up



Sample Merchandise 



Hit List Preview

https://docs.google.com/file/d/14LpoPsQH_eD3ypjjLXxZ-NfyAzj1-vg8/preview


Outreach Information/Contacts
● One Million Cups Cedar Valley: 

https://www.1millioncups.com/cedarvalley

● Tech Brew: https://redcedarcv.com/tech-brew/

● EntreFest: https://entrefest.com/

● UNI JPEC contact: jpec@uni.edu

https://www.1millioncups.com/cedarvalley
https://redcedarcv.com/tech-brew/
https://entrefest.com/
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