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and vendor preferences. The group conducted market research among current and Environment Analysis Vendor Interview Results 'u‘ ) Hn o® '0' :@ o | o ﬁ 9
former vendors and producers, and consumers, on their expectations, preferences and S e s paitet, | | 'g:."t' ': 8 :', .'0.'.' 9 :. o) o
perceptions of the farmers’ market. et T : .,u -':'.. o .'. o "t. '. o 00°

+$16milon n saes hrough AP Supplmenta Nurton R e e s i i
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farmers’ market in Mason City. .

KEY RECOMMENDATIONS

e Feature events, such as musical performances, once or twice month to attract a
arger crowd to its location.

Variety, 4%___

* What is the main reason '

you shop at the farmers
market?

* How much money do you
5% usally spend when you go
to the market?

* Include small local businesses to set up vendor booths or host/sponsor events.

* How many vendors did you
purchase from at the ot
market today?

* What did you purchase at

the market today? Other
Processed 12%

Feood
12%

e Expand variety of products, such as meat producers.

e Continue to use brainstorming events to allow vendors to partake in discussion
about the future of the market.

Consumer

Survey Results * For market board members and managers, attend the annual lowa Farmers
Market Association Conference to connect and brainstorm with other managers.

* How did you learn/are you
reminded about the
market?

* What could be improved
about the farmers market?

e Increase advertising and promotion of markets by providing a free class to
vendors on how to utilize social media so that consumers are more aware of the

* How often do you shop at
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