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This project was supported by the lowa Initiative for Sustainable Communities (IISC), a program of the Provost’s Office of Outreach and En-
gagement at the University of lowa that partners with rural and urban communities across the state to develop projects that university stu-
dents and faculty complete through research and coursework. Through supporting these projects, the IISC pursues a dual mission of enhanc-
ing quality of life in lowa while transforming teaching and learning at the University of lowa.

Research conducted by faculty, staff, and students of The University of lowa exists in the public domain. When referencing, implementing, or
otherwise making use of the contents in this report, the following citation style is recommended:

[Student names], led by [Professor’s name]. [Year]. [Title of report]. Research report produced through the lowa Initiative for Sustainable Com-
munities at the University of lowa.

This publication may be available in alternative formats upon request.
lowa Initiative for Sustainable Communities
Provost’s Office of Outreach & Engagement
The University of lowa
111 Jessup Hall
lowa City, 1A, 52241
Email: iisc@uiowa.edu
Website: http://iisc.uiowa.edu/

The University of lowa prohibits discrimination in employment, educational programs, and activities on the basis of race, creed, color, religion,
national origin, age, sex, pregnancy, disability, genetic information, status as a U.S. veteran, service in the U.S. military, sexual orientation,
gender identity, associational preferences, or any other classification that deprives the person of consideration as an individual. The Universi-
ty also affirms its commitment to providing equal opportunities and equal access to University facilities. For additional information contact the
Office of Equal Opportunity and Diversity, (319) 335-0705.
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Situation/Goals

Situation:

Monona County is a great place for tourism: Parks, Museum, Loess Hills
Not gaining (migrants), losing when compared to competitors

Needs marketing/communication plan
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Goals for summer long campaign:

Create brand

1,000 new followers on website/social media (Facebook)
150 new visitors or more

Increase profits for businesses by $50,000

vV vy VvV VY

Make up for decrease of migrants




Creative Strategy/Messaging

» Messaging based on interests of target market (Baby Boomers and Millenials)
» Message: Change of scenery, family and friends, place to relax (values)

» Also communicate attractions to accompany these values (attributes)

Brand
Slogan/USP labeled as “The Beautiful Getaway” (meaning of Monona)

Logo
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Getaway Theme

Monon3a l:ountg




Website

‘Welcome to Monona County, Iowa

» No website dedicated solely to tourism

» First thing that pops up on Google >>>>>

» http://mononathebeautifulgetaway.weebly.com/



http://mononathebeautifulgetaway.weebly.com/

Social Media

Ready to getaway and relax? This is the beauty that awaits you in Monona County. Click the link to find

> YOUTUbe, FaCGbOOk, Instagram, and TW-Itter your getaway haven: http://mononathebeautifulgetaway.weebly.com/lodging.html #BeautifulGetaway

#MononaCounty #LoessHills

» https://www.youtube.com/watch?v=IDfrAN8GAas

A fun time with friends and family is why Monona County exists! Getaway to this lowa County to make

» How to communicate and call to action vour memorles count! #BeautifulGetaway

» Management/Measuring Success

Social Media Content Calendar Template

Theme News Scenery | Events Actmtles Fun Loess Testimonials
‘Channel Fndav Hills

Facebook
(minimum
1 x day)
Twitter
(minimum
2 x day)
Instagram
(minimum
2 x day)


https://www.youtube.com/watch?v=lDfrAN8GAas

NATIONAL TRAVEL

Public Relations
A

» National Travel and Tourism Week and Travel Rally Day
» H#NTTW16

» EJ Snyder
>

Press Release to various media outlets




Print Ad

» To be put in travel magazines to raise awareness nationwide

Monona County, lowa is the new hotspot for Midwest adventures. Home to the Loess Hills, this county
is the place for your change of scenery, fun, and relaxation. Don’t miss out on this beautiful getaway!
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Monona County

Visit our website at http://mononathebeautifulgetaway.weebly.com/ to plan your trip.




Budget

Weebly Website (520.79 per month)

Travel Magazine Print Ad Color % page $2,310.00 (per ad)

Facebook CPC and CPM

EJ Snyder Event (5600.00-56,000.00

Total Approximate Budget

$62.37 (summer long)

$13,860.00 (for 6 ads)

$900.00 (summer long)
6,000.00 (at most

$20,822.37
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