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Abstract

Winneshiek County, Iowa , located in the northeastern corner of the state, is home to a unique
landscape and small communities proud of their cultural heritage. The Winneshiek County Conser-
vation Board and the Upper Explorerland Regional Planning Commission share the goal of connect-
ing their communities and natural amenities through a recreational trail network. In 2015, these or-
ganizations partnered with the Iowa Initiative for Sustainable Communities to make strides toward
their goal. This report is a result of that partnership and was completed by graduate students enrolled
in The University of Iowa School of Urban and Regional Planning. It provides useful information in-
tended to aid the sustainable planning, implementation, funding and evaluation of Winneshiek Coun-
ty’s network of non-motorized trails through an economic impact assessment, quantitative analysis,
pragmatic decision making, strategic implementation, and a guided improvement process.

Key Points from Project

. Total annual economic impact of the Trout Run Trail is $1.6-$2.4 million, with a
19.3% margin of error.

. No significant findings with regard to home sales price near the Trout Run Trail.

. The Trout Run Trail is a 12-mile paved recreational trail located in the town of
Decorah, Iowa. This study is the result of a partnership between the Winneshiek
County Conservation Board and the Upper Explorerland Regional Planning
Commuission, as well as the Iowa Initiative for Sustainable Communities and
School of Urban and Regional Planning.

Steps for Economic Impact Assessment
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mation

1. Surveying trail users to identify spending per trip
2. Normalizing reported spending and segmenting by user types

3. Estimating annual trail usage by extrapolating trail counts or other demand esti-

4. Tailoring Input-Output Model for local and specific use
5. Validating results by comparing to similar trails and studies

6. Reporting of conclusions with honesty and clarity

3. Estimating Trail
Usage

To arrive at the annual amount of
direct spending resulting from the
trail we need to find the annual
number of users of the Trout Run
Trail. We completed this by extrapo-

lating actual counts of bicyclists
over a three month period. Seasonal
adjustment factors are shown in a Daily
table to the right. The tube counters
did not record pedestrian activity
accurately, so a factor of .75 pedes-
trian users for every bicyclist was
used. This ratio was based on over Daily
two years of trail use surveys con-
ducted by Winneshiek County Con-
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This survey is the first step in determining the economic impact of the Trout Run Trail. Your I o . % s
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Q4: Please list the primary purpose of today’s trail trip. (Choose one) %—-’/ ;
() Visit the Trout Run Trail Sk TouR f
(O Commute to or from work % el &
) Hatchery F
() Trout Run Trail was a secondary stop Y
[Please list your primary purpose): P 5
5: Is today your first visit to Trout Run Trail? {If yes, skip to 09) """w,,,,” e W‘¢ E
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() Yes () No = How many visits have you made to the Trout Run Trail in the past e 8

year?

and please select up to three)
Q6: Approximately how often did you visit the Trout Run Trail during the following seasons in the

past year? o Will Baker Park (Pulpit Park Campground)

o Dug Road (Visitors Center)

Season 4-5 2-3 2-3 o Wold Park
times/ times/ Oncea  times/ Oncea Rarely o Trout Run Park (Bowstring Bridge)
Daily  week week wesk month  month  /Never o Fish Hatchery
Spring O O O O O O O o Highway 9 Bridge
Summer O O O O O O O o Other (Please specify or describe):
Fall @ @ O O O O O
Winter O O O O O O O

Q8: Which access points have you used most often when visiting the trail? (Refer to the map above

Q7: Which segment of the trail have you explored most often? (Choose one and circle the number on  Q9: Which of the following activities did you engage in on this trip? (Include activities you plan to
engage in)

Recreation
o Bicycling

o Mountain Biking

o Running / Jogging / Walking
o Hiking (on unpaved path)

o Fishing

o Dog walking

o Birdwatching

o Skating (roller or board)

o Geocaching

o Canoeing / Kayaking
o Visit Prairie Farmer Trail

o Other recreation (Please specify):

Social/Business
o Commuting to work

Spending Category

o Business trip
Gas or diesel fuel
o Visit friends or relatives in the area

o Shopping (Please specify where):

o Visit a restaurant/bar/brewery (Please specify):

Restaurants and bars (including breweries / wineries)
Groceries / snacks / beverages

Entertainment, museums, attractions, special events, atc.
Equipment rental (bike rental, gear, etc.)

Q10: Please report all trip expenses made by you or your travel party within Winneshiek County on  Q16: What is your gender?
this trip. Enter 0 if you spent no money in a given category.

(O Male (O Female
spending by your travel party

Q17: What is your age?

L L U LS L

018: What was your approximate household income in the past year?

() 50- 524,599
() $25,000 - $49,5599

() $50,000- $74,5593
() $75,000 - $99,559

() $100,000 - $199,999
() $200,0000 or up

(11: Did you make any of the following “durable good"” purchases in Winneshiek County in the last

12 months?

o Attend a Luther College Event (Please specify):
Spending Category

Bicycles

o Attend a special event in Decorah or Winneshigk

County |Please specify): Clothing / shoes

COther-trail related expenses {excluding rentals)

Wisit local attractions (Please specify):
o Fish Hatchery o Eagles Nest
o Dunning Springs o Seed Savers Exchange

oOther (pleass specify):
please select day trip):

() Day trip
() Overnight Trip —=

o Other social/business (Flease specify):

Bicycle supplies / equipment

Q12: Was today's visit part of a day trip or overnight trip (If you stayed in your place of residence

Spending by your travel party 019: What is the highest level of education that you have completed?

{0 Less than high school () Four-year undergraduate degree
() High school graduate or equivalent () Master's degree
() some college or two-year associate’s degree () Doctorate / Professional degree

L 0 U

If you have questions specific to trails in Winneshiek County, use the following contact information:
Winneshiek County Conservation Board
Email: conservation@winneshiekwild.com
Phone: (563) 534-7145

If you have guestions specific to this survey, use the following contact information:
Ryan Dusil
Email: ryan-dusil@uiowa.edu
Phone: (319) 929-1349

Mumber of nights:

Type of lodging:

() Hotel/Motel (Please specify):
(C) Campground (Please specify):
(") Bed & breakfast (Please spacify):
() Stayed with friends or relatives in the area
() Stayed overnight outside the area

Cost per night:

The source of our trail user spending data was a survey of the Trout Run Trail users in Decorah, lowa. Survey responses were collected

across two weekends in October, 2015 at two access points along the trail. Forms and survey information were also made available at lo-

cal hotels, campgrounds, various downtown businesses, and the visitors center. Information on user spending and frequency of trail use

were the two major primary data inputs that were used in the economic impact analysis.
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Per Trip Spending

Restaurants and bars (including breweries / wineries
Groceries / snacks / beverages

Gas or diesel fuel

Entertainment, museums, attractions, special events, etc.
Equipment rental (bike rental, gear, etc.

Bicycle supplies / equipment

Clothing / shoes

Other-trail related expenses (excluding rentals
Lodging

Soft Good Total
Durable Good Total
Accommodation Total

$6.72
$9.35
$3.62
$1.91
$0.29
$0.78
$3.42
$0.29

$15.59

$47.52

$4.79

$15.59

$39.40
$7.45
$8.33
$5.88
$0.59

$0.44
$5.74
$0.91
$57.10

$61.66
$7.09
$57.10

Primary Purpose | Secondary Purpose | Primary Purpose | Secondary Purpose
Visitor Visitor Local Local

$25.92

$1.59
$5.03
$0.16
$0.79 $1.07
$1.02
$0.27
$1.10
$0.06

$1.67

$7.57
$2.45

$1.07
$1.67

In order for the spending data to be useful in the next steps it
needs to be normalized to per adult per trip. For soft goods, this
is simply a division of reported spending by the number of adults
for that response. For durable goods, since these were reported
for the past year, a division of reported spending by the number
of reported trips and adults is needed. For accommodations, we
assume that these expenses covered multiple trips over the
course of the visit. We divided the reported spending by the re-
ported number of nights stayed and adults. These calculations
can be completed for the entire sample or segmented by types of
users. For the purposes of determining the economic impact we
only consider visitors that reported that stated the purpose of
their visit is use the trail.

4. Input-Output Model
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The chart above demonstrates the flow of direct spending by non-local trail users whose trip purpose was to visit the Trout Run Trail. Using IMPLAN multipliers specific to each local industry, this spending can be bro-

ken down into direct spending (cash register sales), indirect spending (additional economic activity generated by the direct industries by purchasing goods and services locally), and induced spending (purchases of

household goods and services made by workers of the direct and indirect industries.). These three rounds of spending can be broken down into changes in output, labor income, and jobs. When combined, these

rounds of spending constitute the economic impact in that industry. These calculations can be performed for each industry in which spending occurred and then summed to generate the economic impact of the trail.

5. Validating Results

We establish confidence in our results by making comparisons to similar economic impact studies of
multi-use trails. The best resource for these studies can be found at AmericanTrails.org and Rails-to-
Trails Conservancy. The total economic impact for the Virginia Creeper Trail (Damascus, Virginia) was
estimated at 52,053,086. Direct spending (in 2015 dollars) by trail users of the Heritage Trail
(Dyersville, lowa) was estimated at 51,091,702; St. Mark’s Trail (Tallahassee, Florida) $692,832; Lafa-
yette-Moraga Trail (Lafayette, California) at $509,406.

6. Reporting Conclusions

Round of
Impact

$ 1,193,095 $ 1,763,770
$ 229,121 $ 338,713
$ 190,882 $ 282,183

Total |
19
2
2
LCEN TS 461,349
$ 351,607 $ 519,786
$ 56492 $ 83,513
$ 53250 $ 78720

The table above shows the final results of our study. We are 95% confident that the annual economic
impact of the Trout Run Trail is between 51.6 and 52.4 million in output, 22 to 33 jobs, and 5.5 to 5.7
million in labor income. The Trout Run Trail has a tangible economic impact on the Winneshiek Coun-

Range of Impact

Jobs 28

Labor Income

ty economy. When reporting final results it is important to include your confidence level. Also, when
using the term economic impact, provide evidence that this activity would not have occurred without
the existence of the trail.
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Overview of Trout Run Trail & Survey Area
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For more information or materials contact: john-bruce@uiowa.edu, ryan-dusil@uiowa.edu, matthew-vanhoeck@uiowa.edu



